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Press photos play a very significant role in exhibition publicity. They are visual support for your press releases and they provide the media with an accurate representation of your art. 





You should always have several good press photos available. When you are sending out press releases, include one or two press photos, especially to the most important art reviewers. It is a good idea to provide both horizontal and vertical press photos. This will give editors more layout flexibility and increase your chances of having your photos used.





Daily and weekly newspapers usually provide very limited coverage of the visual arts. However, since they are important and likely sources for reviews, you need to provide them with good press photos as well as a good press release. If review space is in short supply, your photos might get reproduced, especially if the editor likes them. Select eye-catching images for your press photos. The main subject should be easy to see and understand, and the image should look good when printed at any size.





Press photos can also be effective for advance publicity. Monthly magazines, especially the photography publications are looking for interesting photographs that will grab the attention of their readers.





Press photographs should always be good quality prints, and they should be printed on 5” x 7” or 8” x 10” glossy paper. Many photographers now use Resin Coated (RC) paper for press photos.





Some photographers prefer to not to use original photographs for their press photos. They are concerned that the photos will not be returned and that they will end up on someone’s wall. If you are worried about this consider making copy negatives and then printing your press photos from them.





If your press photos are abstract, or if it is difficult to identify the top of your image, you should draw an arrow on the Press Photo Information form to indicate proper orientation.





It is a good idea to have additional press photos on hand at the gallery exhibiting your work. If a reviewer has a favorite photograph, it is advantageous to have that available as a press photo. Your gallery should also have a picture of you for publicity. Better yet, how about a self-portrait?





As a photographer, you have an you have an advantage over other artists: your press photos are accurate representation of your artwork. When you are working with a gallery, make sure that your artist file always includes several press photographs.





This Press Photo Information form has been designed to be printed on Avery Laser Printer Labels #5164. Make the appropriate changes, print the labels, then place one on the back of each press photo.       Remove "Reproduction Criteria for Media" from form unless purchase my book or provide some criteria of your own. 





Form and information �Copyright 1996-1999 by Dan Fear and Artsupport


All Rights Reserved





Dan Fear


ArtSupport


300 Queen Anne Avenue N #425


Seattle, WA 98109





artsupport@att.net





http://art-support.com/








